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AMOUNT SPENT BY

@ Female O Male
Age & Gender
2% $300.00
TOTAL AMOUNT SPENT
38%
0,
0.0% $0.00 Amount Spent
MALE
0% 0% 0% 0% 0% 0% 0% 0%
13-17 18-20 21-24 25-34 35+
.
s BN g $128.16 Amount Spent
Shoppers Travel Enthusiasts Music Fans
$277.05 AMOUNT SPENT $257.10 AMOUNT SPENT $253.15 AMOUNT SPENT s
@ TOP INTERESTS KSOrt by Amount Spent v @@ TOP LOCATIONS . Sort by Amount Spent Vv
// \\\ //
Shoppers $277.05 92% Jordan $212.99 R 71%
Travel Enthusiasts 5215710 86% United States > $87.01 @y 29%
Music Fans 5215315 84%
Film & TV Fans 226 30 82%
Fashion & Style Gurus 52405 @8 82%
View All
/‘///’—

Delivery Insights for Paid Reach are available from 5/1/23. Reporting data is estimated to protect user privacy and meant to provide directional guidance only. (

To export Delivery Insights, navigate to the ‘Manage Ads’ table and click ‘Download’. Visit our Business Help Center for more information.
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CLICKS BY
Age & Gender
0% 0% 0% 0% 0% 0%
13-17 18-20 21-24
o
\SON

@ TOP INTERESTS

Shoppers

Travel Enthusiasts
Music Fans
Foodies

Film & TV Fans

View All

Sci-fi & Fantasy Fans
3.1% CLICK RATE

eSports Enthusiasts
2.94% CLICK RATE

43%

View delivery insights by Clicks

¢ Female ) Male

57%

0% 0%

25-34

35+

&

Talk Show Fans
2.79% CLICK RATE

 Sortby Clicks v

N\

5,270

Delivery Insights for Paid Reach are available from 5/1/23. Reporting data is estimated to protect user privacy and meant to provide directional guidance only.

To export Delivery Insights, navigate to the ‘Manage Ads’ table and click ‘Download’. Visit our Business Help Center for more information.

91%

83%

81%

77%

77%

v and show metrics by:

0,311

TOTAL CLICKS
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1,348 Clicks @
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202 €

3%



Client
v
Manage Ads & Nasq - Organization Admin a

< Back to Manage Ads

Winter collection - Campaign O Jan25-Feb 12,2024 (GMT+3)
Overview Locations Interests Devices View delivery insights by Paid Impressions v and show metrics by:  28d Click, 1d View, By Conversion Time v
PAID IMPRESSIONS BY ' ‘
@ Female ) Male
Age & Gender 324 /I 60
51% 49% !
TOTAL PAID IMPRESSIONS
$0.93 PAID ECPM C—
o)
0.0% 0 Paid Impressions @@
MALE

0% 0% 0% 0% 0% 0% 0% 0%
13-17 18-20 21-24 25-34 35+
G 55 g 109,613 Paid Impressions @
Automotive Enthusiasts Men's Lifestyle Sneakerheads
$0.73 PAID ECPM $0.74 PAID ECPM $0.77 PAID ECPM chem o 0
// \\ //>
@ TOP INTERESTS 1\ Sort by Paid Impressions v @@ TOP LOCATIONS _ Sortby Paid Impressions v )
Shoppers 300,387 93% Jordan 316,206 @ 98%
Music Fans 2381517« 87% United States > 7,954 « 2%
Travel Enthusiasts 277,703 86%
Fashion & Style Gurus 270,536 G 83%
Foodies 267,077« 82%

View All

Delivery Insights for Paid Reach are available from 5/1/23. Reporting data is estimated to protect user privacy and meant to provide directional guidance only. |

To export Delivery Insights, navigate to the ‘Manage Ads’ table and click ‘Download’. Visit our Business Help Center for more information.



