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View delivery insights by  Paid Impressions v
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Mobile Gamers World Music Fans Cooking Enthusiasts
$3.35 PAID ECPM $3.38 PAID ECPM $3.42 PAID ECPM
@ TOP INTERESTS l Sort by Paid Impressions v J
Shoppers .32, 340« 93%
Foodies 1. 30,22 0« 91%
Travel Enthusiasts 27, B2 90%
Women's Lifestyle 1 7 B8 e & & &P —— & —— @ & ————————— — —— @& —— —— — ———— — —— —— —— — — — — —— ——§—§§P§§P§—§P§PP§ el 89%
Fashion & Style Gurus 126,351 88%

View All
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Delivery Insights are available from 1/1/2020 and 5/1/2020 for insights by Exposure Time. Reporting data is estimated to protect user privacy and meant to provide directional guidance only.
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View delivery insights by SwipeUps v and show metrics by:

 Female () Male

Age & Gender
86%
14%
13-17 18-20 21-24 25-34 35+
Online Shoppers Concert & Festival Goers Drama Genre Fans
4.49% SWIPE UP RATE 4.38% SWIPE UP RATE 4.32% SWIPE UP RATE

m TOP INTERESTS _ Sortby SwipeUps v
Foodies EYVAREE - 92%
Shoppers 4,934 e 92%
Women's Lifestyle 4, B A5 . 90%
Travel Enthusiasts A, 78O . 89%
Fashion & Style Gurus IR 89%

View All

5,362

TOTAL SWIPE UPS

3.75% SWIPE UP RATE $0.09 ECPSU
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Delivery Insights are available from 1/1/2020 and 5/1/2020 for insights by Exposure Time. Reporting data is estimated to protect user privacy and meant to provide directional guidance only.
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View delivery insights by ~ Amount Spent v

¢ Female () Male

Age & Gender
85%
14%
13-17 18-20 21-24 25-34 35+
Shoppers Foodies Travel Enthusiasts
$461.30 AMOUNT SPENT $451.10 AMOUNT SPENT $443.90 AMOUNT SPENT

@ TOP INTERESTS ' Sort by Amount Spent Vv '
Shoppers SA671.30 i 93%
Foodies LR ] 91%
Travel Enthusiasts $443.90 89%
Women's Lifestyle $442.99 G e 89%
Fashion & Style Gurus $436.81 88%

View All

$496.60

TOTAL AMOUNT SPENT
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Delivery Insights are available from 1/1/2020 and 5/1/2020 for insights by Exposure Time. Reporting data is estimated to protect user privacy and meant to provide directional guidance only.

and show metrics by:
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Nasq Media Company - Organization Admin
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28d Swipe, 1d View, By Conversion Time v

$0.00 Amount Spent

$347.72 Amount Spent

$148.88 Amount Spent
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$442.57 G 89%

$41.46 o 8%
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